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1. m.o.S.T.
Currently, Apple has a campaign that competes 

directly with the PC.
We’re sure you’re familiar with it.
What do you think their mission, objective, 

Strategy, and Tactics are today?
2. fCB grId.

A.  right to left. Take a right brain (emotional) 
ad. make it a left brain (rational) ad.

B.  left to right. Pick a left brain (rational) ad. 
  Do the opposite. make it a right brain (emo-

tional) ad. 
C.  Draw The Grid.
  make a list of 10 different products.
  Place them on The FCB Planning Grid.
D.  Both Sides. The Saab ad below appeals to 

both. Pick another product with both ratio-
nal and emotional appeals.  

Write an ad that appeals 
to both. (it can be a 
spread.)
3. eXPLode tHe 
doT.

Take the product from 
#2D and show the vari-
ous forces at work in all 
four sections of The 
Grid.

repeat the process 
with a second product.

#13: Conceptual Workout
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6. Conceptual Models
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4. LeArN/FeeL/do CIrCLe.
A.  Select a product. 

What is there to learn about it? 
What Feelings might be associated with us-
ing it? 
What do we Do? There may be a number of 
actions.

B.  now, think of a message approach that uses 
each as an entry point. 
Don’t worry that you’re not doing a pol-
ished script. just rough it out.

5. 4A’s/4r’s.
A.  in two columns – with plenty of space – 

write the 4A’s and then the 4r’s.
B.  Pick a product or service – indicate what 

aspects of a program match up with each of 
these A’s and r’s. Again, don’t worry about 
not having much of a message or strategy, 
the idea is to become more familiar with 
this kind of thinking.

6. 4P’s/4C’s.
A.  Write them down and try to remember them.
B.  That’s it. This will come in handy if and 

when you find yourself in a marketing class. 
remember the concepts, particularly if you 
find yourself doing heavy lifting in the area 
of marketing strategy.

tHe LeArN/FeeL/do CIrCLe

FEEL

LEARN

DO

What Will You do to generate…
Attention ________________________
________________________________
Awareness _______________________
________________________________
Attitude _________________________
________________________________
Action __________________________
________________________________

reaction _________________________
________________________________
relevance _______________________
________________________________
response ________________________
________________________________
relationship ______________________
________________________________

P _______________________________
P _______________________________
P _______________________________
P _______________________________

C _______________________________
C _______________________________
C _______________________________
C _______________________________


